
Sinclair is obviously making a corporate in-kind contribution while 
simoultaneously making a mockery of the concept known as "news." If they want to 
run a political ad, fine, but do it by the rules everyone else plays by. 
 
Also, the obvious implications for "localism" are made abundantly clear when a 
main office dictates what everyone else is going to see on an issue. There are 
far too many voices being undemocratically drowned out through media 
consolidation of PUBLIC airways. 


